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Research on Brand Value Evaluation Based on the Interbrand Model: Taking
Xiaomi as an Example
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Abstract : This paper takes Xiaomi Group as the research subject and conducts an in—depth analysis of its brand
value evaluation. Firstly, by examining the macroeconomic environment and policy context, industry
status quo and market landscape, it outlines the development overview of the Xiaomi brand, clarifying its
transformation journey from an internet—based smartphone brand to a smart hardware ecosystem giant,
as well as its strategic layout of a "People—Vehicle—Home" full-scenario smart ecosystem. Subsequently,
after comparing international mainstream brand value evaluation methods, the Interbrand model is selected
as the evaluation tool. Key assumptions such as the evaluation base date, period, financial data scope,
and brand contribution rate are established. By calculating after—tax operating profit, weighted average
cost of capital, and capital opportunity cost, the brand excess returns are determined, and combined
with the brand contribution rate, the brand value of Xiaomi is calculated, resulting in an estimated brand
valuation of approximately RMB 192.62 billion as of the end of 2024. Meanwhile, this paper analyzes the
comparison of this valuation result with industry benchmarks, as well as the sensitivity of the valuation to
factors such as discount rate, profit margin, and growth rate, providing decision—making references related
to brand value for corporate managers, investors, and market participants, and offering practical cases for
brand value evaluation of technology innovation—driven enterprises.

Keywords : Interbrand model; brand value evaluation; Xiaomi group; brand excess returns; brand
contribution rate; smart hardware ecosystem
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