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Abstract : Inrecent years, driven by the dual context of the Healthy China strategy and accelerating aging of
the population, the dairy market for the pre—elderly group has ushered in new opportunities. First,
this study collected 59,922 product reviews from JD.com stores of four well-known brands—Yili,
Mengniu, Bright Dairy, and Tianyou. Based on this data, an LDA topic model was constructed, and
sentiment classification of the reviews was conducted. The results indicate that Yili and Mengniu,
as established brands, predominantly receive positive sentiment in online reviews. Bright Dairy, due
to previous product quality issues, exhibits polarized sentiment in online evaluations, while Tianyou,
constrained by regional brand awareness, tends to elicit neutral sentiment in online reviews. Second,
this study employed PPS and random two-stage sampling to obtain 574 valid questionnaires.Through
cluster analysis, consumer profiles were developed, categorizing consumers into four distinct groups,
thereby uncovering various behavioral characteristics such as basic demographics and consumption
preferences. Subsequently, a mechanism model for consumer loyalty was established to identify key
factors influencing brand choice in dairy products. The results demonstrate that positive purchasing
experiences play a decisive role in fostering brand loyalty. Additionally, brand image significantly
impacts product pricing and perceived value, thereby influencing loyalty. Moreover, different consumer
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groups exhibit notable differences in price sensitivity, brand—switching costs, and other dimensions.
Finally, this study proposes marketing strategies and recommendations for the development of dairy
brands, covering corporate, brand, and product dimensions.

Keywords : dairy industry; pre-elderly group; text analysis; structural equation modeling; loyalty
mechanism analysis
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