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Research on the Dissemination Strategy of the Domestic Original Animation
"The Cage of Souls” from the Perspective of Empathy

Wu Hao', Ma Xuechun'?
1.School of Media Convergence, YiLi Normal University, Yining, Xinjiang 835000
2.Media Convergence Research and Development Center, YiLi Normal University, Yining, Xinjiang 835000

Abstract : This study, based on the theory of empathetic communication, systematically deconstructs the
communication practice of the science fiction animation "The Cage of the Dead" and proposes
a "three—dimensional empathy engine" model. The research finds that the work constructs the
foundation of value recognition at the cognitive level through the modern translation of Eastern and
Western philosophical symbols - the alienation of Western rationality is encoded as the institutional
suppression of the "lighthouse", while the ecological wisdom of the East is concretized as the visual
language of Tang Dao and Tai Chi moves. At the emotional level, the cross—media narrative matrix
and the legitimacy endorsement of mainstream media form a synergy of circle penetration, enabling a
structural leap in the age group of the audience from teenagers to adults. At the behavioral level, the
"image motivation" stimulated by fragmented archive cards and the UGC co-creation ecosystem have
facilitated the commercial monetization of emotional energy through a 16.65 million yuan crowdfunding
campaign. The research further reveals the predicament of industrialized production's suppression
of artistic autonomy, and innovatively proposes to balance cultural depth and audience empathy
threshold through a content stratification strategy (core layer philosophical expression, buffer layer
lightweight interpretation, and derivative layer daily narrative), providing a paradigm innovation path
for the cultural value transformation of domestic animation.

Keywords : empathetic communication; symbol translation; media matrix; emotional threshold; participatory
ecology
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