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Abstract :

Marketing is an important part of enterprise economic management, according to the market demand

and competitive environment, through products, prices, channels, promotion and other strategies, to

meet and create customer needs, to achieve the enterprise goals of a series of activities. With the

development of economic globalization, marketing has become an important factor for the sustainable

development of enterprises. In today's growing market competition, enterprises need to constantly

innovate their marketing strategies to maintain their market advantages. Based on this, this paper

clarifies the importance of marketing to enterprises, analyzes the impact of economic globalization on

marketing, and explores the current direction of enterprise marketing innovation, so as to improve the

market competitiveness and help the sustainable development of enterprises.
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