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A Study on the Cultivation of Cognitive Strategies for English Learners Based
on Language Recognition Theory

Chen Jiao
Sichuan University of Arts and Science, Dazhou, Sichuan 635000

Abstract : Language recognition theory holds that language learning is not only a cognitive activity, but also
a process of interaction between experience and cognition. The organic combination of language
learning and cognitive psychology can enable students to perceive and use language in the actual
environment, so as to achieve better learning results. Based on this, this paper discusses the cognitive
training strategies of English learners based on language recognition theory, and puts forward some
suggestions such as interactive scenario simulation, multi—sensory collaborative participation, cross—
cultural communication practice, and real task—driven learning, hoping to provide useful references for
educators.
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