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Abstract :

The rapid development of the Internet and the popularity of electronic devices have provided fertile

soil for the growth of e-commerce. While facilitating peopl's lives, they have also transformed peopl's

lifestyles. Nowadays, digital e—-commerce platforms analyze consumer behavior logic by collecting,

integrating, and analyzing data, which is then applied to different product push services. However, this

still does not deviate from the essence of traditional marketing but merely applies digitization and new

media to marketing. But emerging short video industries such as Douyin (TikTok) have proven that

creating effective content to attract potential customer groups and traffic, and then using live streaming

to sell products and build a personal brand, is also an effective marketing method. This content

marketing approach has taken root in the soil of the Chinese Internet and has gradually become a

mainstream marketing method.
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