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Abstract :

In the background of the information era, with the rapid development of e-commerce, the concept and

technology of marketing are also constantly innovation and progress, which requires the secondary

vocational marketing professional education and teaching to keep up with the pace of The Times.

Based on this, this paper explores the necessity of the secondary vocational marketing professional

information teaching, explore the predicament of informatization teaching, by updating education idea,

innovative teaching methods, optimize the course content, cultivate excellent high quality teachers

education talents, introducing information technology into the teaching system, for the steady

development of secondary vocational education to provide some power.
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