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Consumption vouchers, as an economic policy tool, were widely used after the COVID—19 epidemic to
promote the recovery of social consumption and release resident willingness to consume suppressed
by the epidemic, achieving the “four or two” effect. This study analyzed the effectiveness
and shortcomings of the design and implementation of consumption coupons policy in Foshan,
and conducted an in—depth analysis of the main influencing factors of resident willingness and
effectiveness to use consumption coupons through literature review. Finally, it proposed optimization
strategy suggestions for the design and implementation of consumption coupons policy in Foshan
based on these influencing factors.
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