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Abstract : This paper focuses on the research of enterprise marketing innovation in the digital era. Under the
background of the rapid development of digital technology and the profound changes in consumer
behavior, this paper aims to explore how enterprises can enhance their competitiveness through
marketing innovation. In order to clarify the necessity of enterprise marketing innovation under the
digital environment and examine its implementation strategy, this paper is based on the theory of
theory of digital marketing, customer value theory and data driven marketing decision theory, using
the method of combining literature research and case analysis, system combed the digital age of
enterprise marketing innovation, present situation and key issues. The research found that enterprises
urgently need to carry out all-round innovation in digital products and services, channel innovation
and marketing communication.
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