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Abstract :

With the birth rate decreasing year by year, it can be predicted that the enrollment of colleges and

universities will be more difficult in the next decade than now, which can be seen from the trend of

low enrollment in colleges and universities in recent years and the failure of individual colleges and

universities to complete the enroliment of individual majors. The competition between colleges and

universities will be gradually fierce due to the difficulty of enroliment, and the public is more concerned

about the colleges and universities. As a response, colleges and universities should focus on the

construction and innovative dissemination of the University Identity System (UIS). Through the

research of concept identification system innovation, behavior identification system innovation and

visual identification system innovation, the paper hopes that colleges and universities can build their

brand image, carry out effective communication, gain wide recognition from the society, obtain better

students, and enhance the core competitiveness of colleges and universities.
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